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Under The Hood of VDP:
Document Composition

Eliot Harper
Workflow Marketing Manager, Fuji Xerox Australia
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VDP Design Solutions

* Desktop-based mail merge tools
—  Word Mail Merge, InDesign Data Merge, PageMaker Mail Merge

Desktop-based plug-in tools

— uDirect, Darwin, YoursTruly, xPresso, iWay, others

Desktop-based stand-alone software
— PrintShop Mail, Lytrod Designer, Pres, Paris, others

Web-based design tools
— WebDirect, uEdit, .Edit, others

APIl-based customised clients
— UuProduce, xPression, other
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VDP Composition Workflows

* Page layout/word processing software
— Word Mail Merge, InDesign Data Merge, PageMaker Data Merge

* Desktop-based plug-in tools
— uDirect, Darwin, YoursTruly, others

* Desktop-based stand-alone software

— PrintShop Mail, Lytrod Designer, Pres, Paris, others
 Server-based solutions

—  XMPie uProduce, Creo WCS, xPression, Dialog

* In-RIP composition
— Xerox VIPP, PlanetPress, FreeForm
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Page layout/word processing software
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Desktop-based plug-in tools
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Desktop-based plug-in tools

MQE#F&.@M#
)

w’af,{f,r.-;c)w’ 2

SESVER



a\ PODi Application Forum, Sydney

POD:) . &% Caslon awz
e rinimeniae 3@YVIEW Boulevard Hotel 16 & 17 October

- ' ' 'm

Desktop-based stand-alone software
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Server-based solutions
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In-RIP Composition
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veedeepee: get up close and personal with variable-data publishing :
E "‘(0.' Google

TV Guide Frequent Flyer BibleGateway smh post to delicio.us my delicio.us k

4

© search Cheer Up

Australians may need to visit www.supporterscheerup.com after Australia lost to

England during the rugby world cu

varter-finals this weekand

ugby world cup quar als this weeker

This highly effective viral online campaign was created by DDB for Philips for the FIFA
2006 World Cup. It's a good example of how variable-data publishing campaigns

‘@ recent posts

Cheer Up don’t always need to include print. It leverages streaming video in Flash to deliver a
novel message for your ‘mates’ who may need cheering up if their team didn’t win
the world cup.

Frank Attack.

Campaign Flowchart
There doesn’t really seem to be a call-to-action, but Philips are probably trying to _
publicise the fact that they're an official sponsor of the world cup and that they can
Be A Superhero relate to football supporters.
Darwin for InDesign v2
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acquisition Frank Romano created a tsunami in the industry earlier this year on a PrintCEQ Blog
cross-media when he attacked suppliers for not standardising on PPML/VDX as a variable
information (VI) language. Opinions on this podcast have been widely shared since
on industry discussion forums, however, | thought that it would be worth revisiting
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